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principles Q,

principle

I'prinsip(a)l/ ©

1. a fundamental truth or proposition that serves as the foundation for a system of belief or
Benaviour of 1or a chain of reasoning e ———

1onyms: truth, proposition, concept, idea, theory, postulate; More

2. ageneral scientific theorem or law that has numerous special applications across 3 wide field.

Translations, word origin, and more definitions
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The Learning Curve

I did it!

Did I just

do that?

Oh hey!
I get it! Wait. That
made sence.

Awww!
I don’t know
what I’'m doing
but I’'m doing it.
OK, this
seems fun.

8 I know nothing.
What was I -

thinking?
This is hard.

Time

www.theexcitedwriter.com
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TASKS

What tasks are users trying to
complete? What questions do
they need answered?

FEELINGS

How is the user feeling about
the experience? What really
matters to them?

INFLUENCES

What people, things or places
may influence how the user
acts?

PAIN POINTS OVERALL GOAL

What pain points might the What is the users ultimate
user be experiencing that they goal? What are they trying to
hope to overcome? achieve?
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‘ PRINCIPLE 3 ‘

‘ PRINCIPLE 4 ‘

‘ PRINCIPLE 5 ‘

PRINCIPLE 6

SIMPLE

UNEXPECTED

CONCRETE

CREDIBLE

EMOTIONAL

STORIES

Simplicity isn't about
dumbing down. it's
about prioritizing.
(Southwest will be
THE low-fare airline.)
What's the core of
your message? Can
you communicate it
with an analogy or
high-concept pitch?

To get attention,
violate a schema. (The
Nordie who ironed a
shirt...) To hold
attention, use
curiosity gaps. (What
are Saturn’s rings
made of?) Before your
message can stick,
your audience has to
want it.

To be concrete, use
sensory language.
(Think Aesop's
fables.) Paint a mental
picture. ("Aman on
the moon...")
Remember the Velero
theory of memory—try
1o hook into multiple
types of memory.

Ideas can get
credibility from
outside (authorities

or anti-authorities)

or from within, using
human-scale statistics
orvivid details. Let
people “try before
they buy.” (Where's
the Beef?)

People care about
people, not numbers.
(Remember Rokia.)
Deon't forget the
WIIFY (What's In It
For You). But identity
appeals can often
trump self-interest.
("Don’t Mess With
Texas™ spoke to
Bubba’s identity.)

Stories drive action
through simulation
(what to do) and
inspiration (the
motivation to do it).
Think Jared. Spring-
board stories (See
Denning’s World Bank
tale) help people see
how an existing
problem might
change.
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Want to get more word of mouth? Help your product or idea to catch on? The same six principles drive all sorts of things to become popular,
from consumer products to policy initiatives. Tollow these key STEPPS (or as many of them as possible) to craft contagious content.

SOCIAL CURRENCY

People  care about how
they look to others. They
want to  seem  smart,
cool, and in-the-know. So
be sure to find the inner-
remarkability (Wil It
Blend?) and make people
feel like insiders (Please

TRIGGERS

Top-of-mind means tip-of-
tongue. So consider the
context (Rebeeca  Black)
and grow your habitat so
that people are frequently
triggered to think about

your product or idea.

EMOTION

When we care, we share.
Emotional content often
goes viral (United Breaks
Guitars, Susan Boyle). So
focus on feelings rather
than function. And kindle
the fire using high arousal
emotions.

PUBLIC

Built to show, built to
grow.  The more public
something is, the more
likely people will imitate
it. Design products and
initiatives  that  advertise
themselves  (ted  bottom
shoes ) and create some
visible behavioral residuc

PRACTICAL VALUE

News you can use. Useful
things get shared. So
highlight incredible value
(Rule of 100) and
package knowledge and
expertise so that people
can easily pass it on
(Corn shucking video).

STORIES

Information travels under
like idle
chatter. Stories are vesscls.
So build a Trojan horse. A
story  that
people want to tell (Jared
from  Subway)  which
carries you idea along for
the ride.

what  seems

narrative  or

Don’t Tell).
(Livestrong bracelets).

For more information and resources, go to www.jonahberger.com.
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+ Forex Basics

+ Forex Acronyms and Jargon

+ Forex Analysis

+ Fundamental Analysis

+ Technical Analysis

+ MetaTrader 4

+ Calculating Risks the SMART Way

+ Examples Using REAL Money

+ Bonus Lectures

52 Lectures 05:15:51

9 Lectures 58:28
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3 Lectures 2753
2 Lectures 6:08
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The 5 W and 1 H of Kaizen

Who? What? Where?

Who does it?

Who is doing it?

Who should be doing it?
Who else can do it?
Who else should do it?
Who is doing 3-Mus?

What to do?

What is being done?

What should be done?

What else can be done?
What else should be done?
What 3-Mus are being done?

Where to do it?

Where is it done?

Where should it be done?
Where else can it be done?
Where else should it be done?
Where are 3-Mus being done?

When? Why? How?

RN ke
B o e B
oo wN =

1. When to do it? 1. Why does he do it? 1. How to do it?
2 When is it done? v Why do it? v How is it done?
3. When should it be done? 3. Why do it there? 3. How should it be done?
4, What other time can it be done? 4, Why do it then? 4, Can this method be used in other
5. What other time should it be 5. Why do it that way? areas?
done? 6. Are there 3-Mus in the way of 5. Is there any other way to do it?
6. Are there any time 3-Mus? thinking? 6. Are there any 3-Mus in the

method?
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1- Survival, enjoyment of life, life extension

2- Enjoyment of food and beverages

3- Freedom from fear, pain, and danger

4- Sexual companionship

5- Comfortable living conditions

6- To be superior, winning, keeping up with the Joneses
7- Care and protection of loved ones

8- Social approval
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1. To be informed
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. Curiosity

. Cleanliness of body and surroundings
. Efficiency

. Convenience

. Dependability/Quality

. Expression of beauty and style

. Economy/Profit

. Bargains
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The average pay for a Content Writer is $17.72 per hour.
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Profit Sharing 5200 - $5,000 -
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Robert M. Louise T. Indranil B. Soumya N.
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